
360 Outdoors
Branding Package



Brand Platform

Empowering - 360 Outdoors was created as a new beginning, a rebirth. 
Coming from a mother and son who have been through a lot, one of the 
core values of the brand is to bring customers a sense of empowerment. 
From choosing a tool to capturing your own food, the last thing we want to 
do is make someone feel as if they aren’t in control. As such, we want to be 
strong, but not overpowering.

Personability - While we do follow similar traits of other popular guided 
hunting brands (adventure, expertise, and conservation), something that sets 
us apart is our focus on a personable attitude. Most other brands focus on 
the ruggedness of the outdoors and the challenge, while we focus on the 
people we meet and their stories, while still going on new and/or exciting 
adventures.

Adeptness - We pride ourselves on providing high-quality, professional-level 
hunts, as well as continued support in dressing and butchering the animals. 
With hunts on private land that border BLM, CO Parks, and National Forest 
areas, as well as permits from the Bureau of Land Management that allow us 
to hunt off private land when needed, we are proud to advertise expertice 
and an almost gurantee of a kill.



Brand Voice

Friendly but not naive

Welcoming but not tame

Organized but not restrictive

Expert but not conceited

Important but not arrogant



Audience

Experienced and Inexperienced Hunters in Colorado Springs
	 - Looking for new experiences
	 - Need help
	 - New hunters that don’t want to be ridiculed
	 - Looking to join community
	 - Want to share their story

We want them to feel
	 - Welcome
	 - At home / among friends
	 - In control of their life



Archetype

The Neighbor

Neighbor brands delight in providing reliability and a sense of belonging. 
Altruism is a large component of this archetype, putting focus on the 
people and their lives; absolute concern into their welfare. Connecting with 
people emotionally while maintaining a down-to-earth attitude. Neighbor 
brands want to make people feel resilient towards adversity while offering 
camaraderie.

Neighbor brands are unpretentious, easy to get along with, and aim to 
establish a deep emotional connection with people, and promise to offer 
acceptance.



Logo - Mark



Logo - Full



Business Card & Letterhead

OWNER

Jane Doe
555 Address St.
Colorado Springs, CO 80923

Dear Jane, 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel 
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui 
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. 

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. 

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis 
dolore te feugait nulla facilisi.

Sincerely,

Shayla McCullen
Owner



Brochure



Thank You


